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MARIE BOYD MARKETING SPECIALIST



Strategic Marketing and Content Specialist with 7+ years of experience
driving scalable growth for mission-driven organizations. Expert at
translating data-driven insights into high-impact, audience-centric
campaigns that boost growth and engagement through value-driven
storytelling. Offers deep expertise in strategic planning, content strategy
and development, and end-to-end project management, with a strong
background in scaling initiatives for diverse audiences. Brings a global
perspective through fluency in English, German, and French.
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PROJECT 1

Spearheaded end-to-end development of
the 2023-2025 annual impact reports,
orchestrating content, strategy, creative
and stakeholder alignment. Introduced a
new format in 2024 that elevated
accessibility and strenghtened the
report’s impact for future giving
campaigns.

Visit page >

https://www.texasexes.org/give/annual-report
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PROJECT 2

Led the creation of high-performing year-
end giving campaigns that consistently
exceeded annual fundraising goals.
Achieved consistent YOY growth of
annual giving through strategic
segmentation, high-impact messaging,
rigorous A/B-testing, and coordinated
execution across digital, email, and direct
mail channels. 

See more >

https://www.texasexes.org/giving-tuesday
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PROJECT 3

Orchestrated the multi-channel campaign
that enabled the official alumni
association of The University of Texas
(Texas Exes) to reach its 100,000 Life
Member milestone ahead of schedule,
elevating the visibility and perceived value
of Life Membership while boosting
engagement across all communication
channels.

See more >

https://www.texasexes.org/membership/life
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PROJECT 4

Championed the creation of a flagship 10-
year anniversary print book for startup
staff as a cornerstone of a high-impact,
multi-channel celebration. Lead ideation,
powerful storytelling through in-depth
staff interviews, and orchestrating
flawless end-to-end project execution
from creative concept to final print
production.
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PROJECT 5

Directed the end-to-end
conceptualization and production of four
high-performing print magazine editions
for an online shopping club, driving
customer engagement and brand
recognition. Managing all aspects of
project planning, timelines, and cross-
departmental collaboration. Oversaw
content strategy, creative direction, and
stakeholder alignment, ensuring cohesive
storytelling and brand voice consistency
throughout each edition.
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MARIE BOYD CONTACT

+214-301-9691

marieboyd@outlook.de

LinkedIn

https://www.linkedin.com/in/marie-boyd-marketing/

